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Shamir conducts ECP survey to get vital feedback from optical industry
San Diego, CA – August 20, 2010 – In an effort to gain insight into the informational tools that eye care professionals utilize, Shamir Insight conducted a survey through Lippincott Williams & Wilkins Vision Care Group. The survey, which was distributed via email, was sent to ECPs nationwide on May 26, 2010. The survey included 11 questions and took approximately 5-10 minutes to complete. The questions were focused on the ECP experience and participants were encouraged to contribute qualitative and quantitative feedback on various topics. For participating in the survey, respondents were entered into a raffle for a 16GB Apple iPad. 
With over 750 surveys submitted, Shamir received constructive feedback from ophthalmologists, optometrists, and opticians. The survey results provided Shamir with the necessary information to not only better educate the market, but to educate the ECPs utilizing methods they prefer. 
 “Optical professionals were really given the opportunity to voice their preferences through this survey.  Participants were able to write in their requests instead of just choosing a multiple-choice response.  We received some great feedback from those that participated which we will use to develop better marketing tools for the ECP”, says Matt Lytle, VP of Marketing.  
Not only did participants receive one raffle entry for taking Shamir’s survey, but they could also receive additional entries by referring colleagues to participate in the survey. On June 30, 2010, Shamir held a raffle to select the winner.  Ellen Gelsen of Gardens Vision Boutique was chosen as the winning recipient of the 16GB Apple iPad. 

Shamir Insight, Inc., is a fully owned subsidiary of Shamir Optical Industry, Ltd., an Israel-based, public company (NASDAQ: SHMR), which is engaged in the development, design and manufacture of premium progressive lenses and molds for the ophthalmic industry.  Serving as the Sales & Marketing center for the USA, Canada, Central /South America and Mexico, Shamir Insight specializes in the marketing of premium progressive lenses under product brand names such as Shamir Autograph II®, Shamir Element™, Shamir Creation®, Shamir Piccolo®, Shamir Attitude® and Shamir Office™, the industry’s leading occupational lens.   Exclusively designed with proprietary, patented EyePoint Technology®, a groundbreaking software program that utilizes ray-tracing to compute optical properties and simulate human vision, this extensive product line is distributed through a network of over 300 Shamir ReCreating Perfect Vision® partnering optical laboratories.  Shamir Insight employs a large national sales force of Account Executives, many of whom are ABO-accredited educators who speak on a variety of optical topics to Eye Care Professionals.  Shamir Insight is a member of Vision Council of America (VCA), the Optical Laboratories Association (OLA) and is a participant of the AOA’s Ophthalmic Council.  The company was established in 1997 and is headquartered in San Diego, CA.
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